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Following publication of the original article [1], the 
authors requested the following changes:
  • In the abstract, results: Previous phrasing “Bar 1: 
Daily wine volume (ml) purchased was 10.5% (95% 
CI 1.0, 20.9) higher when sold in 510 ml compared to 
370 ml glasses; but sales were not significantly higher 
with 370  ml vs. 300  ml glasses (6.5%, 95% CI −5.2, 
19.6)” to become “Bar 1: Daily wine volume (ml) pur-
chased was 10.5% (95% CI 1.0, 20.9) higher when sold 
in 510 ml compared to 370 ml glasses; but sales were 
not significantly different with 300  ml vs. 370  ml 
glasses (6.5%, 95% CI −5.2, 19.6)”.
  • In the results section, paragraph 3: Previous phras-
ing “In Bar 1, daily wine sales were not significantly 
higher when using the 370  ml compared to 300  ml 
glasses (6.5% sales increase, 95% CI 5.2% decrease, 
19.6% increase)” to become “In Bar 1, daily wine sales 
were not significantly different when using the 300 ml 
compared to 370 ml glasses (6.5% sales increase, 95% 
CI 5.2% decrease, 19.6% increase)”.
The original article has been corrected.
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